LLENIV NPUBJIEYEHUA UHBECTULIUA U TUNbI 3ATPAT

Hayka Research and Development
(RnD)

MaKeTupoBaHMe U NPOTOTUNUPOBaHME
TexHonormm

dyHAameHTanbHble/MOUCKOBbIE
nccnenosaHuaA u paspabotku (HUP)

NpUKAaHble UCCNe0BaHNA 1
paspaboTku (HUOKP)

naTeHTOBaHWeE 1 3aLUTa UHTENIEKTY-
aNbHOM COBCTBEHHOCTU

aBTOPCKOE NpaBo Ha ciyxebHoe
npoussegenue (PUAI)

onnaTta co34aHuA Hoy-Xay

onsiata NPoLEeHTOB 1 Tesia 40/ra no
LeNeBblM KpeamuTam 1 3aiimam,
BblAAHHbIM Ha pa3paboTku

onnata coucnonHuteneii no HUOKP

onnaTta NoAroToBKM U cbopa AaHHbIX
(Habopa gaHHbIX ANA Uccaef0BaHNM)

oniaTa KOMMJIEKCHbIX MPOEKTOB
CO3/aHMNA U BHEAPEHUA HOBbIX
TEXHO/I0TUIA B CEPUITHOE NPOU3BOA-
ctBo (oT HUOKP g0 nponssoacTtsa)

MoKynKa uau apeHaa nabopaTopHoro
WK uccaeposartesnbckoro obopyaosa-
HUA

pa3paboTka nabopaTopHoro uau
uccaenoBartebckoro 06opyaoBaHms
NaTEHTHbIW MOUCK

apeHa UM NoKymnKa BblYNCAUTENb-
HbIX MOLLHOCTEN

TEXHOJ/IOTMYECKMI CKAyTUHT U NOUCK
TEXHO/IOTMYECKUX UCMOTHUTE e

CO3/aHMe TEXHNYECKOro 3a4aHNA Ha
HWOKP

paboTbl NO NOATOTOBKE YPOBHA
TeXHO/IorMyeckon rotosHoctv HUOKP
(YrT 1-9)

noAroToBKa NNUEH3UN Ha UCNONb30Ba-
HUe TeXxHo0rmn
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NpoaykKT Product Development
(PD)

® MPOMbILUNEHHbIV AU3alH

VHXUHUPUHT 1 OKP

peBepc-UHXUHUPUHT

nposeaeHue NCMbITaHUN

cepTuduKaumua NnpoayKTa

omonorauyua

noAroToBka v paspaboTka uHTepbei-
coB

moamnduKauma npoayKTa (paspaboTka
BTOPOW Bepcuu NpoayKTa)

pa3paboTKa KOHTEHTa GUNBMOB U
TBOPYECTBA C Le/blo AaNbHenwewn
cepuitHOM Npoaau

perucTpaums u naTeHToBaHue
NpoAyKTa METOA0M AEeNOHUPOBaHUA
(cBuaetensbctso MO, BA)

pa3paboTKa NPOMbILLIEHHOrO
obpasua

pa3paboTka nonesHoin moaenu

npoToTUnmMpoBaHue

fopaboTKa NpoayKTa ANf MUAOTUPO-
BaHuA (aganTtauma GyHKLMOHaNA)

M3roTOB/IEHME UCMbITAaTENbHOTO
CTeHAa 414 NOATBEPKAEHNA CBOWCTB
npoaykTa

He3aBUCMMble UCMbITaHUA NPOAYKTa

npuobpeteHue obopynoBaHusa ans
NPOTOTUNUPOBAHMUSA

npuobpeteHne obopynosaHua ans
MCMbITaHWU

NPOM3BOACTBO ONbITHOM MAPTUU

pa3paboTKa KOHCTPYKTOPCKOM
AOKymeHTauuu (K4)

pa3paboTKa TeXHONOTNYECKOM
AoKymeHTauuu (T4)
ausaiiH UX/UI

NPOM3BOACTBO NPeACcepUnHOro
obpasua

HMe NpoayKTa

onnata LopaboTKM NpoAyKTa Ans
NWAOTUPOBAHUA

noAaroToBkKa IMLEH3UN Ha UCNO/Ib30Ba-

MNpopaxu Sales & Marketing
Development (S&MD)

® IOTNCTUKA

® CTPOMTENIbCTBO MM MOKYMKa CKAAACKMX
nomeLLeHNi

® XpaHeHuWe ToBapa
® apeHAa CKNAACKUX MOMeELLEHNI

® OMn1aTa TaMOXKEHHbIX MOLWINH

e ®OT oTAEN0B NPOAANK U MAPKETHHTa

e ®OT cepBUCHOW CNyKObI, TEXNoanepK-
KW, CKNAACKUX pabOTHMKOB

® KOMaHAOUPOBKK

. ¢MHchwpoeaHme peKnamMbl U KOHTEHTa
ANnAa npoaBUNXKeHUA

® BO3MeLLeHWe peknambl
® pa3paboTKa cTpaTernn NPoABUKeHUA
e pa3paboTKa caliTa 4na Npoaax

® BpeHauHT

® onsaTa TOBapHOro 3HakKa

® INLLeH3NOHHbIE BbINAaTbl 418 UCNO/b30-
BaHnAa CRM cuctem un apyrux cuctem

® OMNaTa BbICTABOYHOWM AEATEeNbHOCTU

® TeCTMpOBaHWMe KaHan0B C6bITa/KaHBHOB
numporeHepaumnn

e d)MHchmpoaaHme BHeApeHUA ANna
ANNOTUPOBaAHUA.

e nonurpadus

e 06cAyKMBaHME BAaHKOBCKOM rapaHTum
ONA UCNONTHEHUA TeHAEpa

NMpowussopacteo Factory

Development (FD)

®OT Ha NPOM3BOACTBEHHDbIN
nepcoHan

NOKYMKa npombliwaeHHoro o6opyaosa-
HUA

060pOoTHbIE AEHbIM

apeHaa 060pyoBaHWA AN NPOU3BOA-
cTBa

Komnnektywoumne
mMaTepuanbl

nosnyvyeHve cepTudumKaumnm
npoayKuun

nosyyeHve ceptuduKaTa KauecTsa no
ISO

onnata JIM3nHra 060py,D,OBaHMFI

onnaTa NpoLeHTOB 1 Tena 3aima/Kpe-
AvTa Ha obopysoBaHue

MoAaepHM3aumAa npom3BoAcTBa

TexXHO/10rn4eckKana KapTa npounssoa-
cTBa

MU eH3npoBaHUe Npon3BoaCcTBa

undpoBM3aLMA NPOU3BOACTBA U
NOBblLIEHWE NPOU3BOAUTENLHOCTH

TPYyA2
npon3BoACTBO OCHACTKU
CTPOUTENBLCTBO M PEMOHT

Bbusec Business Models and
Process Development (BD)

HaKNaZHble pacxoabl,

e onsiata NPOLEHTOB MO KPeauTy Ha
VUHBECTULMM, pa3BuTUe 61sHeca
nnu 6es uenn

NOKYMKa akTuBa

nokynka 6usHeca

MOKynKa GppaHLWmn3bl

® onaata MHGPACTPYKTYPHbIX
npoeKkToB

® TeCTupoBaHue 6VI3H6C-MO,D,EIWI

® onnata TexHosnornmyeckoro
npucoeamHeHnA

undpoBm3auma 6U3HeC-NPoLLeccos

Hanorosble 1broTbl U SAKOHOMMUA Ha
HaNOrosbiX OTYNCNEHUNAX

® BO3mMelleHne 3aTpaT

6aHKOBCKMe 3aTpaTbl Ha 06C!]y)'KMBa-
HUe cyeTa

® 06yyeHune 1 NoBbilWeHNe
KBanMdUKaLMM ANA COTPYLHUKOB

® NpoeKTHoe PUHAHCMpOBaHUe

® onsiata MLEH3UM ANA BeAeHUA
6u3Heca

Mocne onpeaeneHuns Lenu Bbligennte Ha EanHom MHBeCTMLMOHHOM HaBuraTope cekTop
W/IM CEKTOPA B COOTBETCTBMM C LLe/IAMM 3aTPaT U YPOBHAMMU.
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